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Setting the record straight 

Golf in Australia today 

 
In recent weeks there has been a significant amount of media commentary and speculation 
on the state of the Australian Golf Industry. In order to provide a balanced assessment, the 
Professional Golfers Association of Australia (PGA) wishes to respond.   
 
Like all sports in Australia today, golf exists in a market characterised by changing social 
demography, massive competition for the corporate dollar and consumer interest, and 
attracts media commentary that persists in comparing Australian golf today to the era when 
Greg Norman sat atop the World Rankings.  
 
To fully understand the current state of golf in Australia it is important to look at a cross section 
of the research that has been conducted and to assess it in context of today’s market rather 
than compare it to a previous era. 
 
PARTICIPATION 
 
The Australian Government’s Exercise, Recreation and Sport Survey (ERASS) report is a joint 
initiative of the Australian Sports Commission and the state and territory government agencies 
responsible for sport and recreation. First conducted in 2001 ERASS collects information on the 
frequency, duration, nature and type of activities that are participated in by people aged 
over 15 years.  Some key facts include: 
 

• Over 1.13 million Australians play golf each year. This is around 7% of the total 
population aged over 15 years;  

 
• Between 2001 and 2006, golf remained second on the ERASS Top Ten organised sport 

activities list, behind only aerobics/fitness and ahead of netball, tennis, all football 
codes, cricket, basketball and lawn bowls 

 
Other independent studies have found: 
 

• The Australian Golf Industry directly employs over 23,000 people and has an annual 
economic value to the Australian GDP of $2.7 billion – by far the greatest 
sport/industry contributor to the Australian economy (source: Ernst & Young (2006)); 

 
• Australia currently has over 100 male PGA professional’s playing on international golf 

circuits, including 24 on the US PGA TOUR, which includes 12 ranked in the Top 100 
Official World Golf Rankings and two, Geoff Ogilvy and Adam Scott, in the top five 
(source: Official World Golf Rankings as of 29 June 2008); 

 
• Australia currently has 30 female Professionals playing on international circuits, 

including 10 in the Top 200 Rolex Rankings with Karrie Webb at World Number 5 
(source: Women’s World Golf Rankings as of 30 June 2008); 

 
 



 

 

Some indicators of steady golf participation include: 
 

• Over 39% of all golfers maintain golf club membership (source: Golf Australia, 2008); 
 

• In 2006/07 over 31,000,000 rounds of golf were played - a steady result over the past 
three years (source: Golf Australia, 2008);  

 
• In 2007 over 1,535,000 dozen golf balls were sold in Australia compared to 1,472,000 

dozen in 2004 (source: Aust. Sporting Goods Assn (ASGA) Golf Surveys 2001-07); 
 

• Total wholesale sales of all golf equipment in Australia increased by nearly $20 million 
between 2001 and 2007 to $166.6 million (source: ASGA Golf Surveys 2001-07); 

 
MEDIA COVERAGE OF GOLF 
 
Australian golf is constantly compared to the time when Greg Norman was at the peak of his 
game. 
 
The sports and media landscape of the 1990s bears little resemblance to today. Consider this: 
of Greg Norman’s 20 international victories only two were shown live on Australian TV 
compared to all 87 of Tiger Wood’s victories being beamed into Australian homes.   
 
People consume their golf interest in different ways today and their ability to consume it 
when and how they like is virtually unlimited. In the early 90s they had no choice but to tune 
in to the Australian telecasts and read tomorrow’s newspaper for the results.   
 
We now have pay TV, the Internet, mobile phones, wireless computers, handheld devices, 
IPTV and High Definition Channels all feeding up to the minute and live information from all 
corners of the globe to an eager audience.  
 
Roy Morgan Research in 2007 had golf as the fifth most watched sport on television in 
Australia. Whilst viewing habits have changed and the menu available has grown incredibly, 
Australians continue to watch golf and follow the sport through a variety of electronic media 
and it is misleading to compare a domestic free to air audience of 2008 to one in 1990.  
 
INDUSTRY UNITY 
 
Australian golf is often criticised for its fragmentation and again the reality is different to the 
perception. Australian golf is at a juncture of unprecedented unity where consolidations, 
cooperation and partnerships now prevail.  
 
In the past three years alone we have seen: 
 

• The formal amalgamation of the PGA of Australia and the PGA TOUR of Australasia 
into the PGA of Australia; 

 
• The formal amalgamation of the national men’s and women’s amateur golf 

associations into Golf Australia; 
 

• The formal amalgamation of the Queensland, Tasmanian and South Australian state 
amateur associations and the imminent amalgamation of their counterparts in NSW, 
WA and Victoria; 

 
• The establishment of the Australian Golf Industry Council which includes 

representatives from the PGA, Golf Australia, Australian Ladies Professional Golf 
(ALPG), Australian Golf Course Superintendents Association (AGCSA), Golf 
Management Australia (the Association for Club Managers), Society of Australian Golf 
Course Architects (SAGCA), Australian Sporting Goods Association (ASGA), Golf 
Manufacturers, Golf Equipment suppliers, Golf Course Owners and Developers and 



 

 

Golf Media, who meet regularly to share information and devise cooperative 
strategies; 

 
• The establishment of the Junior Golf Advisory Council with representatives from PGA, 

Golf Australia, state associations, junior foundations and government. 
 
Never in history has the golf industry worked so closely together in an effort to promote the 
game at every level.  
 
For anyone to suggest that the golf industry cannot work together or has failed to move 
towards this goal is demonstrating a clear lack of understanding of the market and the reality 
that now prevails.  
 
PERFORMANCE 
 
Why does Australia excel on the world professional golf stage? Not only do we have the best 
coach training system in the world – a fact recognised by the China Golf Association when it 
recently asked the PGA of Australia to teach its golf coaches exclusively for the next five 
years, but we have a talent identification and amateur development system feeding into a 
structured pathway for emerging professionals.  
 
The club pennant program leads to state amateur events, supported by state junior golf 
foundations and a national elite amateur competition program (with international events) 
feeding into a world leading professional career program.  
 
Once in the pro ranks, players progress from pro-ams to Von Nida Tour Events and 
Australasian PGA TOUR events (including co-sanctioned US Nationwide Tour events) and 
directly to the various world tours including the US PGA TOUR.   
 
The recipe is complete when we add our favourable climate, relatively cheap access to 
courses, especially in the country and a sporting culture that encourages people to play 
sport. It’s not random or lucky that we produce so many world-beaters – it’s a planned 
strategy well executed and it works.  
 
TOURNAMENTS 
 
Professional tournaments in Australia today are also different. Some have the same names – 
notably the Australian Open, PGA Championship and Masters – but they exist in a market 
place that bears no resemblance to that of 1990. Like all businesses, this one has to operate 
at a level that is sustainable and viable. Comparing an event from 1990 to one in 2008 based 
on the players it used to attract (or the crowds or the TV ratings) is a facile comparison. 
Consider the following facts: 
 

• The 2006 Cadbury Schweppes Australian PGA Championship won the Queensland 
Tourism Award for being the Best Event in Queensland and was a finalist in the 
National Tourism Awards for Best Event.  

 
• In 2007 the Australian PGA Championship attracted over 47,000 people through the 

gate, recorded an average 39% commercial television audience share over its 
weekend coverage and sold out its hole sponsorships and hospitality facilities. 

 
• In 2007 the PGA of Australia administered over 350 pro-ams that provided over $4.5 

million in prize money to young PGA professionals. There was another $1.18 million in 
prize money for Von Nida Tour events, plus a further $15.5 million for the PGA TOUR 
national order of merit events. 

  
Comparing multi faceted and complex industries year on year based on narrow questioning 
and a small sample group does nothing to illustrate the state of any particular activity. It is 



 

disingenuous in the extreme and it cannot take into account the multitude of variables that 
affect the outcome.  
 
Australia has arguably the highest proportion of professional sports per capita in the world. 
The competition for the corporate dollar is intense and like every other professional sports 
event/team/activity, golf will face sponsorship challenges in this relatively small market place. 
By itself, a golf tournament in Australia without a naming rights sponsor is not the sole 
barometer of the popularity, support or interest in golf here.  
Like all sports, Golf has its challenges. We need to ensure sponsors support our events, players 
and junior programs so they can grow and continue to introduce people to our sport. And 
we need to ensure people continue to play golf at local clubs in what is now a time-poor 
society.  
 
Times have changed and will continue to do so. The Australian Golf Industry is not shirking its 
duty; rather it is working cooperatively to ensure its future viability.  
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