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SOCIAL MEDIA  

GolfAus @golf_australia 



 

 
 

What is social media? 
     Website and mobile platforms and applications that 

enable users to create and share content or to participate 

in social networking. 
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The purpose for Golf Clubs 

Social media should be thought of as another way to 

promote your club (business) in locations where people 

are spending leisure time.  

 

That way if people are thinking of a golf club for 

membership, functions, pro-am they’ll think of your 

brand and what it could offer 



Should we be involved? 

Yes, but consider the following: 

• Don’t just be there because you think you should – A bad 

or neglected social media presence can be worse than no 

presence at all. 

• Each platform needs tailored content – TIME 

• Be prepared to give it time – “slow burn” when you start in 

social media 



Cost 

FREE to join each platform 

• You can pay to increase presence/audience reach 

• Time to administer – resources 



Which platforms are for me? 

PROS 

• Most popular 

• Biggest active audience 

• Significant club branding opportunities on your page 

• Easy to interact with 

 

CONS 

• Closed reach – People must like your page to view your 

content  

 

 



Which platforms are for me? 

PROS 

• Content open to anyone 

• Great topic searching functionality 

 

CONS 

•    Can get “lost” in stream of content 

•    Potential for negative feedback 

 



Which other platforms are for me? 

If you create lots of video 

If you want to improve your SEO 
• Google likes you liking it, maps, news, webmaster tool 

If you want to network with professionals  

http://www.google.com.au/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=JHGWm3Zagt5HbM&tbnid=3XlfcUWXiUNP3M:&ved=0CAUQjRw&url=http://www.seomofo.com/orm/new-google-logo.html&ei=gUf3UaCILIjUkwXV0oCwAw&bvm=bv.49967636,d.dGI&psig=AFQjCNF2tjICFIuiIfTTFpS74tmr5Sd-pg&ust=1375246590559802


Which platforms are for me? 

Advice 

 

If clubs can find the time to run Facebook and Twitter, 

then that is a great starting point. 

Like many things, better to do one or two platforms well 

than several badly. 
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Promoting your presence 

    Don’t assume people will know 

your club is on social media. 

• Club ads in magazines 

• Club Website 

• Business Cards 

• Promotions, Competition or 

Function Registration Forms 

• Pro Shop 

http://www.google.com.au/url?sa=i&rct=j&q=golf%20club%20twitter&source=images&cd=&cad=rja&docid=4086XxNUH1HUFM&tbnid=VY-InEK9OASmqM:&ved=0CAUQjRw&url=http%3A%2F%2Fredlandbaygolf.blogspot.com%2F2013%2F05%2Fsteak-night-at-redland-bay-golf-club_17.html&ei=QVr4UbemFMWBrQe56ICYAg&bvm=bv.49967636,d.cGE&psig=AFQjCNGxa5jL50pGlwxLjp6JhzhJbeb_vg&ust=1375316870770791


Strategies for Golf Clubs: Facebook 

• ‘Like’ lots golf clubs, retailers, pros in your area 

• Engage with these pages, like/comment/share things that are applicable to 
you. Every time you do that your brand is seen by their fans. Banter with 
them if what the post relates to your club e.g. A Pennant win. You should 
aim to draw likes from these pages 

• Like Affiliate bodies like State Associations, Club Associations, GA 

• Post interesting content - Stick to content you are an authority on and 
relates to you. Eg: What do you think of the new bunker on the 13th? 

• Photos are great! 

• Promote your services, membership deals or hospitality, but don’t overdo 
it. Subtlety is the key - if people think it’s a sales drive they will run. 

• HAVE FUN WITH IT – People will engage with you and hang around if the 
banter is good pose questions that invite debate. Who is the best player to 
have played for the club?  

• Post Facebook content to Google+ for SEO benefits 



Great examples of Facebook 
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Things to be mindful of: 

Non-golf related content Not having a Facebook page can link to Wikipedia entry page 



Strategies for Golf Clubs: Twitter 

‘Follow’ lots golf clubs, retailers, pros in your area 

Engage with them, reply to their tweets if they are applicable to you. 
Every time you do that your brand is seen by their fans. Banter 
with them if what the post relates to your club eg a Pennant win 

Our @ClubGolfResults Twitter  account 

• Connect with any celebrity or high profile members 

• Local media – have established audiences already 

• Post interesting content - Stick to content you are an authority on 
and relates to you. Eg What do you think of the new bunker on the 
13th? 

• Promote your services, membership deals or hospitality, but don’t 
overdo it. 

• HAVE FUN WITH IT – People will engage with you and hang 
around if the banter is good - pose questions that invite debate. 
Who is the best player to have played for the club?  



Great examples of Twitter: 
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Things to be mindful of 

Keep in mind what people go to your golf club for 

or would expect you to be an authority in 

Timelines show up on Twitter. If you don’t tweet 

for a month, it’s easy to see 



Need help in Social media? 

Give us a call 

JOHN SUTHERLAND 

DIGITAL DIRECTOR 

 

03 9626 5010 

johns@golf.org.au 

HAMISH JONES 

MEDIA & COMMUNICATIONS 

MANAGER 

 

03 9626 5099 

hamishj@golf.org.au 


