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INTRODUCTION

DISCUSSION POINTS
e Marketing Essentials for your Club
e “Getinto Golf - for Seniors”

e The Program
e The Marketing Campaign

* Next Steps
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MARKETING ESSENTIALS
WHAT IS MARKETING?

e The process of creating, communicating and delivering offerings that have value
for your customers, partners, and your community at large

e Marketing is used to create, keep and satisfy your customers, and help
customers understand why your product is better than, or different to the
competition




MARKETING ESSENTIALS
WHY IS IT IMPORTANT?

e Attract new members
e Keep existing members
e Attract social players
e Attract diners [ WEICOITIE! ]
o Attract functions

e Attract social members

* [ncreaserevenue

...to ensure the longevity and ongoing success of your club



MARKETING ESSENTIALS

FIRST STEPS

REVIEW YOUR
OFFER

UNDERSTAND
YOUR

CUSTOMER

UNDERSTAND
YOUR
COMPETITION

DETERMINE
YOUR
STRATEGY
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MARKETING ESSENTIALS
PROMOTION

* There are many forms of promotion that don’t have to be expensive:
Word of mouth

Magazines and Newspapers - editorial is free!

E-mail marketing

Utilise members

Flyers

Reciprocal arrangement with other facilities

Open Days
Social Media
Website
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PROMOTION . S
* Social Media is an essential and cost effective way to promote your club:

* Toincrease exposure to potential customers

e Lower your marketing expenses

* Reach atargeted audience

e Build loyalty to your Club

* Increase traffic to your website

e Spyonyour competition

* Provide customer support

* Create a human voice for your Club .":;’Q;Q

.\_)\.)\_)t)



Fe.

MARKETING ESSENTIALS
KEYS TO SUCCESS

« Work with one platform, and do it well

* Dedicate the time to make it work

e Postregularly

e Postinteresting content

o Use lots of pictures and videos without too much text
e Encourage comments and reply quickly

e Don’tuse Facebook for the “hard sell”

* Create a human voice for your Club and write in an appropriate tone ® S5\




MARKETING ESSENTIALS
AN EXAMPLE

Maorthbridge Geif Club
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MARKETING ESSENTIALS
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MARKETING ESSENTIALS
PROMOTION VIA FACEBOOK

e If you have a message that you would like to broadcast to a larger targeted

audience, outside your Club, you can choose to “boost” a post:

* Helps reach a broader audience than your posts normally would
* You may select the audience you reach through targeting age, demographic, interests,

location
» Cost effective - spend as little or as much as you like

Boost Post = S
@ ®9¢;







GET INTO GOLF - FOR SENIORS
THE CONCEPT

* Abeginner program designed to encourage more participation in our sport and
create pathways to membership for clubs

e Research shows that there are 2.56 million people in Australia who would like to
try golf, but don’t know how

e 73.2% of this number are over 45 years of age



GET INTO GOLF - FOR SENIORS
THE PROGRAM

* Includes 6 teaching sessions - each with a duration of 75 minutes

e Teaching 3 different skills x 20 minutes per skill
» Socialising and feedback time x 15 minutes

e Costs per participant =5$99.00

e Conducted by a PGA Professional

* Includes time on the course in the last weeks of the program

* Opportunity for participants to take advantage of a special offer that would
encourage their transition to becoming a full member - <.



GET INTO GOLF - FOR SENIORS

THE TRIAL

e Overthe course of 2017, there have been 10 programs conducted across the state:

o Deniliquin Golf Club

o City Golf Wagga Wagga

o Murrumbidgee Golf Club

o Corowa Golf Club x 2

o Lakeside Golf Club Camden
o Pacific Dunes Golf Club

o Ocean Shores Country Club
o Forster Tuncurry Golf Club
o Catalina Country Club




GET INTO GOLF FOR SENIORS
THE FEEDBACK

Over 60 participants from across NSW, provided us with their feedback on the

program, which reinforced the current format of the program:

FEEDBACK % RESPONSE
Satisfied or very satisfied with the Professionalism of the Golf Professional 100%
Satisfied or very satisfied with the overall quality of the Clinic 100%
Satisfied or very satisfied with the overall increase in knowledge or skills 100%
Agreed or strongly agreed that the program offers value for money 100%
Satisfied or very satisfied with the length of the sesssions 94%
Indicated that they would continue playing golf 89%
Heard about the program from their local newspaper 88%
Would go out of their way to recommend the program to others 70%




GET INTO GOLF - FOR SENIORS
CAMPAIGN OBJECTIVES

Increase participation in our sport

Inspire Seniors to enrol for a course of golf lessons

Support Golf NSW affiliated Golf Clubs with a strong and highly visible marketing
campaign

Create pathways to membership for affiliated Golf Clubs

Educate the broader community about the benefits of golf



GET INTO GOLF FOR SENIORS

THE CAMPAIGN
e There will be 2 components to the campaign:

AWARENESS EDUCATION
Native video highlighting the benefits

A high impact print campaign
targeting health conscious seniors of golf supported by targeted digital
across key NSW publications display
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GET INTO GOLF FOR SENIORS

THE PRINT COMPONENT

e 1x% Page Advertisementin The
Sunday Daily Telegraph Sports INTO GOLF
SeCtiOI’] FOR SENIORS

WOULD YOU LIKE TO STAY FIT AND HEALTHY? MEET NEW PEOPLE, AND HAVE FUN?

Get into Golf is a 6 week program including a one hour
lesson per week, all equipment and rounds of golf

For more information, and to register,

go to www.golfnsw.org/Seniors




GET INTO GOLF FOR SENIORS
THE PRINT COMPONENT

e 5xViPage Advertisements in The
Daily Telegraph
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GET
INTO GOLF

FOR SENIORS

“ WOULD YOU LIKE TO STAY FIT AND
S HEALTHY? MEET NEW PEOPLE
AND HAVE FUN?

information,
and to register, go to
www.golfnsw.org/Seniors

e raran Gragetee CCA SmINON




GET INTO GOLF FOR SENIORS
THE PRINT COMPONENT

e There will be opportunity to advertise your own activities independently at
very heavily discounted rates
o All artwork will be created by Golf NSW at no cost to clubs or districts




GET INTO GOLF FOR SENIORS
THE PRINT COMPONENT

JUST
$99.00

FOR SENIORS

WOULD YOU LIKE TO STAY FIT AND HEALTHY? MEET NEW PEOPLE, AND HAVE FUN?

Get into Golf is a 6 week program including a one hour
lesson per week, all equipment and rounds of golf

For more information, and to register, i
go to www.golfnsw.org/Seniors suprorrmnvess  imagetee  CCA SRIXON

COCKCOLA AMAT




GET INTO GOLF FOR SENIORS
THE PRINT COMPONENT

INTO GOLF .

FOR SENIORS .

f
SUPPORTING PARTNERS  Zimagetec C% _.S_HIXON
COCA-COLA AMATIL

8 WOULD YOU LIKE TO STAY FIT AND
HEALTHY? MEET NEW PEOPLE,

| AND HAVE FUN?
Get into Golf is a 6 week program

including a one hour lesson per week,
all equipment and rounds of golf

For more information,

and to register, go to
www.golfnsw.org/Seniors




GET INTO GOLF FOR SENIORS
NATIVE VIDEO COMPONENT

* Native advertising is paid content, often well disguised as natural content or
regular news stories

e Formats can include articles, videos and more and may appear to provide value
to the viewer, but the overall goal is to sell a product or service

e Contentis produced by News Corp, and broadcast via the News Corp Digital
channels which reach over 1.35 million people over 50 in NSW per week!
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GET INTO GOLF FOR SENIORS
NATIVE VIDEO COMPONENT

;unews  tastes (FOX)

(@) realestatecomau’ Diily Telegraph



GET INTO GOLF FOR SENIORS
NATIVE VIDEO COMPONENT

A series of 4 articles and video stories
about golf and seniors will appear on
all News Corp websites, and look like
regular editorial content




GET INTO GOLF FOR SENIORS
NATIVE VIDEO COMPONENT
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GET INTO GOLF FOR SENIORS
NATIVE VIDEO COMPONENT

e 15second pre-roll advertisements will be
produced and played before content that

a user has selected

WOULD YOU LIKE TO STAY FIT AND HEALTHY?
MEET NEW PEOPLE, AND HAVE FUN?
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GET INTO GOLF FOR SENIORS
OTHER SUPPORT

e Posters .
GET
e Flyers ’INTOGOLF ’
 Digital Assets i o \ﬁ
* Photos , '
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WOULD YOU LIKE TO STAY FIT AND HEALTHY?
MEET NEW PEOPLE, AND HAVE FUN?

Get into Golf is a 6 week

program including a one hour

lesson per week, all equipment SRUSHESE
and rounds of golf -
For more information,

and to register, go to TIME:
www.golfnsw.arg/Seniors
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WOULD YOU LIKE TO STAY FIT AND HEALTHY? MEET NEW PEOPLE, AND HAVE FUN?

Get into Golf is a 6 week
program including a one hour
lesson per week, all equipment
and rounds of golf DAY:

START DATE:

For more information, TIME:
and to register, go to )

www.golfnsw.org/Seniors

SUPPORTING PARTNERS 4y | g
tmagoee (2 SRIXON




GET INTO GOLF FOR SENIORS
OTHER SUPPORT

* Posters
e Flyers
e Digital Assets

FIND A
GET INTO GOLF
PROGRAM

. NEAR YOU V.

6 WEEKS
FOR JUST
$99

(t13) WOULD YOU LIKE TO STAY FIT AND HEALTHY?
MEET NEW PEOPLE, AND HAVE FUN?

INTO GOLF

FOR SENIORS

GET
INTO GOLF

FOR SENIORS
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WOULD YOU LIKE TO STAY FIT AND HEALTHY?
MEET NEW PEOPLE, AND HAVE FUN?




GET INTO GOLF FOR SENIORS
OTHER SUPPORT
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GET INTO GOLF FOR SENIORS
ADMINISTRATIVE SUPPORT

s
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* Golf NSW will take care of all the necessary administration connected with signing

up for the program:
e Accepting registrations
e Processing payments
* Forwarding payment onto each participating Club

e Alladvertising and promotion will direct interested participants to one central
page on the Golf NSW website. It will be a one-stop shop for information,
registration and payment e,



GET INTO GOLF FOR SENIORS
ADMINISTRATIVE SUPPORT

Website - Go NSW [ Facebook - Golf NSW ) GoltNSW (@goknow: WP Golf NSW (GoINS!  Impanted From I The Essential Guide 1 [3 Hopping Mad Design 1% Stock

Gol NSW > Championsheps

Golf NSW

M2 ol for Semors.

0108 Goll o Servons
0s-10 Goll for Somon
-1 Dol o Servons -
318 Golf for Sersors -
.18 ol for Senvor -
W-24 Gelf for Sersors -
20-2% Golf for Senr -
-8 Golf for Serson -
M-8 Goll for Senon -
.2 Golf for Serwors.
M- Goll for Semnors.

Golf Bax

Muree Go¥f Chits - ENTRIES CLOSED
Mursilumbiah Goff Gl - ENTREES OLOSED
Likesde Camden - ENTRES CLOSED

Pacific Dunes Golf Club - ENTRES OLOSED
Shoaltaven Heads Golf Tt - ENTRIES CLOSED
Corewa Gelf Club - ENTRIES CLOSED

Oxean Shones Oolf Club - ENTRIES CLOSED
Bowral Gof Chis - ENTRIES CLOSED

Liverpool Golt Cut - ENTRIES CLOSED

Taree Golf Cub - ENTRIES CLOSED

- Foster Tuncisry Gof Cub - ENTRIES CLOSED

Oatarcs Golf Cad - ENTRIES CLOSED




GET INTO GOLF - FOR SENIORS
WHERE TO FROM HERE?

e Consider running a program at your Club or District
e Complete theregistration form
* Need help with PGA Professional? Contact Andrew
* Would you like to invest in some additional advertising? Contact Piret
e Contactyour local newspaper, and secure a story to promote the program
e Order marketing materials from Piret
e Planyour promotional strategy - flyers, social media, posters around your
local community etc. ® Oy



GET INTO GOLF - FOR SENIORS
CONDUCT YOUR PROGRAM

Engage with participants

Make them feel welcome

Introduce them to other members

Create a pathway to membership e.g. special introductory offer
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SUMMARY

KEY POINTS

e Have a marketing strategy for your Club - a great product, at the right price...then
spread the word!

e Have a Facebook Page - and update it regularly with interesting and engaging
content

e Take partin the Get into Golf - for Seniors program - with the support of an
extensive media campaign for NSW



NEXT PRESENTATION: GAME DEVELOPMENT




